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[00:00:07.320] - Liz Stapleton, Host
What does IKEA have to do with blogging? Probably more than you think. Find out in today's episode.

[00:00:12.840] - Liz
Hi, I'm Liz Stapleton of the Blogger Breakthrough Summit and welcome to the Blogger Breakthrough
Podcast. In today's episode, I'm sharing with you a clip from funnel marketing master Ryan Turner's
2021 Summit session, where he breaks down funnel marketing and gives you some great examples
of how to draw your audience in with value. So let's go ahead and get to it.

[00:00:32.100] - Ryan Turner
There's three components of funnel marketing, like when we create funnels, we are either generating
leads or generating prospects that are going to be open to possibly purchasing from us. That's the
first stage of the funnel, the second stage of the funnel is educating those leads so that they're open
and can gain the trust to actually purchase from us. And then the third part of the funnel is that, that
part where they actually say, "OK, here's my money. Please change my life," right?

[00:01:03.600] - Ryan
So. When we create a funnel, oftentimes we're using. One or two components of those types of
funnels, and we'll think of that whole thing as a funnel, but it's really important that you understand
what you need.

[00:01:17.630] - Liz
Before we started recording, you talked about, how people get into this just marketing cycle of not
providing the right content and just focusing on the marketing as opposed to the rest of it. How do
people stop that, I guess, is the question?

[00:01:34.020] - Ryan
Yeah, well, I think with regards to bloggers, it can be, well, they've got this blog and it's got great
content and they're worried about possibly sounding salesy. They don't want to use things like maybe,
you know, pay-per-click ads on their blog because it ends up being like, you know, clickbaity. And
people feel when it comes, when you start thinking about money and you start thinking about
advertising and start thinking about all these things, lots of negative energy comes into your mind.

[00:02:04.020] - Ryan
And so the first thing that you should probably think, this is a presentation on funnels. I'm a funnel
marketer. Is to think of what a funnel is. And I just mentioned CopyBlogger because I really like what
they do and they're using funnels constantly. But you never feel like you're, you're being pitched at.
You feel like they're always offering value. And what I like to tell people and I use usually make this
analogy is to think of your customers or your audience coming to you and walking into IKEA. Right?

[00:02:42.780] - Ryan
You need to be IKEA. You don't want to be Dollar General. Now, both General and IKEA sell a lot of the
same stuff, they sell a lot of the same quality stuff from the same places of origin, many probably of
the products that they sell come possibly from the same factories. But what gives you a sense of
more, let's say, more satisfaction or fulfillment when you walk into the store walking into IKEA or
walking into Dollar General?

[00:03:15.720] - Ryan
Most people would say IKEA. And IKEA does something, even though they sell lots of the same
products, besides the furniture. Obviously IKEA...Dollar General and Dollar stores, they don't sell a lot
of furniture, but they sell plates and...You know.

[00:03:27.200] - Liz
You think about when you walk into IKEA, you see all the pretty stuff, you see what's possible, and
then you start to make your list of ideas and what works.

[00:03:35.100] - Ryan
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That's it!

[00:03:35.100] - Liz
And then it's not till the very end that you can pick out the stuff to buy.

[00:03:40.850] - Ryan
Exactly. So this is, this is exactly it. It's not that you have something to offer, it's that you're showing
the benefit of using what it is that you can offer. Like suction cups. You're not going to go to Dollar
General and be like, I need a toothbrush and then pass a suction cup on some other aisle and be like
"Oh, a suction cup. Let me get that suction cup. Even though I'm here for a toothbrush." You don't do
that...

[00:04:08.780] - Ryan
Yet at IKEA, guess what? You will go to IKEA and be like, "I need the Yextrep, you know, Credenza, for
my, for, for my, you know, my foyer and by the time you get the credenza, you get to the checkout, look
at your basket. What do you have? You might have some suction cups in there. You didn't go into
IKEA to get some suction cups. But IKEA did something that the Dollar Store did not.

[00:04:34.050] - Ryan
And what they did is demonstrate value. They don't just put some suction cups on a rack. They
actually, you passed a display that has a little, you know, a holder...

[00:04:44.680] - Liz
It has all these fresh ideas.

[00:04:46.350] - Ryan
Yeah, right. Yeah, exactly. And they showed you how you can use this and apply this in your home.
And then they did something else. They have a call to action. So it's not like they're just showing you
how beautiful this suction cup is holding up this little toothbrush holder.

[00:05:01.800] - Ryan
They're actually showing you how it applies to your life. And then they say, but look. If this is
something that interests you, we happen to have a giant basket of a thousand of them right here,

[00:05:12.550] - Liz
But you're not going to have them somewhere else in the store...

[00:05:14.890] - Ryan
They're going to be right here, right, right next to where you saw this really cool message. And so
they're combining the message, "Which is this can make your life better. Go ahead. You know, you
want it."

[00:05:27.970] - Ryan
And they do this constantly and then, you have to go in one direction. So I'm not saying you should
have a blog that makes people, like, not be able to click anywhere, but you should be offering these
types of calls to action. Like if you're talking about a training, or if you're talking about something in
your blog, maybe there's some type of training, or some type of product, or some type of service that
you could mention right there.

[00:05:49.480] - Liz
A case study or...

[00:05:50.800] - Ryan
A case study.

[00:05:51.670] - Ryan
"And if you're interested in finding more information about this, one thing I was just talking about, click
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here." Those are lots of things that bloggers, especially in the beginning, might not necessarily do
because they feel like it's a little piece of information that's invading their passion or invading their
their idea flow. "I can't put that in there. That sounds salesy or that sounds like I'm trying to pitch
something," and part of that's true. Right?

[00:06:17.110] - Ryan
Which is why it's important to know that you're in this for the business and you're in it. You're not in it
for the business. You're in it to make a living off of it. You can't live off of passion alone. Passion is
not going to pay your bills.

[00:06:28.340] - Liz
OK, hopefully this episode has given you a clearer picture of how effective funnels work. If you want
to hear all of Ryan's talk and all of the 2021 Summit sessions in their entirety, head to
bloggerbreakthrough.com/podcastdeal to find out how you can access all the sessions today. Be
sure to join me next time when we explore how to create passive income streams through your blog.
I'll catch you then!
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