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Blogger Breakthrough Summit Podcast Transcript

[00:00:00.17] - Liz Stapleton

Hey there bloggers and content creators.
[00:00:09.18] - Liz Stapleton

Welcome back to another episode of the Blogger Breakthrough Summit podcast. I'm
your host, Liz Stapleton, and today we're diving into the mysterious world of Instagram
algorithms and content strategy. So grab your favorite drink, get comfy, and let's get
started learning from Cat Giriffin.

[00:00:22.20] - Cat Griffin

All right. So now | want to just go through a few myths and debunk them for you. So we
hear a lot about it's the algorithm. The algorithm is not working for me. The algorithm
hates me. The algorithm's changed. And firstly, the algorithm doesn't have any major
changes that often. The algorithm does shift and makes changes, but this is in response
to people's behavior rather than it being effectively reprogrammed. The algorithm is
responsive. And the algorithm Instagram isn't working against you. Instagram doesn't
want the algorithm to work against you. Instagram wants people to be happy on the
platform, which is why if you start trying to fight the algorithm and you start trying to
chase getting followers and getting likes and doing the things you think just to keep the
algorithm happy, that's when it does start to work against you because it starts to get
confused. If you focus on creating content Instagram, which is what your target
audience wants to see. It's valuable content, it's engaging content for your target
audience. Instagram will show your content to your target audience. It will show content
to people it thinks will like your content, and you will organically grow.

[00:01:54.00] - Cat Griffin

If you start trying to force that, you start to get confused, which is I'm going to jump
number four, why follow for follow threads are not a great way to grow. So when you
share a piece of content on Instagram, Instagram will share that content based on a few
factors. It will share it to around 10% of your audience initially. And the audience it
shares it with are people who are recently active on the platform, but people who have
engaged with your content recently, and your new followers. Because if someone has
just followed you, Instagram thinks that, hey, they must love your content, right? They've
just found your account, they've just followed you, they must love your content. So they
will get high priority. So if you've done a follow for follow thread, and then you've done a
thread maybe of liking people's comments, any fake engagement thread like that.
Instagram is going to think that these people are your target audience. They're going to
think that these people love your content because they've just followed you, they've just
engaged with you. But the reality is a lot of them won't be your target audience.
[00:03:13.15] - Cat Griffin

Even if you're in a group of people that are maybe similar business people to you, are
they your target audience, really? And the answer, most of them won't be. And even if
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you do find a group of people that are 100 % your target audience, you're not going to
be the person for all of them. So what you're going to do is you're going to have people
follow you, people engage with you for the follow back, for the like back. Instagram is
then going to show these people your content the next time you share something? ' And
because you're now no longer in the follow for follow thread, you're now no longer in this
fake engagement scenario. These people aren't going to engage with you because
there's no reason for them to. They're not following you for your content. They're not
obliged to in any way. They're just not going to engage back with you. This tells
Instagram that your content is low quality because these people that loved you a couple
of days ago now don't want to engage with your content. What else should it think? So it
won't show your content any further and the reach of that post will be reduced.
[00:04:27.06] - Cat Griffin

And this becomes a reverse snowball effect. So as more and more people are not
engaging with you because it will become more and more these recent followers that
get shown your content, your organic followers, people who do love what you do,
people who do want to see your content, won't be showing your content. Okay, off my
soapbox with that one. So the next one is you don't need to keep up with real trends. So
| talked about this a little bit before. The way that reels work now is trends are not the be
all and end all. It's much more important to focus on creating content, firstly, that you
enjoy creating and which will resonate, which will deliver value to your target audience.
And shocker, you don't even need to create reels at all. If you absolutely hate creating
reels, and this is stopping you using the platform because you feel you should be you're
creating reels or nothing, then just don't create reels. There's still feed posts. They're
still doing great. You can still use stories. You can create carousels. You do not have to
use reels if you don't want to. And then the final one is that you need to have a beautiful
feed.

[00:05:50.07] - Cat Griffin

Okay, a beautiful feed might be a tiny nudge in getting someone to follow you. But if you
think about when When someone lands on your feed, they've either got to your feed
because they have seen content you've already shared and they're interested, so
they're going to find out more, or they've been on your website and they've clicked the
link through to your Instagram to find out more, or somebody has recommended you as
a great person to follow, so they've gone to find out more. By the time they're actually on
your feed, they're already interested in you. So yes, a beautiful feed might make them
stop and think, wow, this is a really nice feed. This looks great. But in all honesty, they're
really looking at what the content is and is that content interesting and relevant to them.
So if you are naturally creative, you're naturally artistic, you naturally are brilliant at
putting together cohesive feeds, fantastic. Do that. But if you You have no idea about
how to create color schemes and matching posts and all that, don't worry about it. You
don't need to do it. Okay. Final couple of things, pinned posts.
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[00:07:17.18] - Cat Griffin

So a couple of years ago, Instagram added the possibility of pinning posts at the top of
your feed, and you can pin three posts. These can be Brilliant in two main situations. If
you are running a specific sale or promotion, you can use these top three posts to
promote that. And day to day, you can use these top three posts a little bit like how we
talk with highlights to showcase the best of your business. So again, you could have
one which talks about you, what you do. You could have one which showcases your
best services, one which showcases your testimonials. Or they could be three really,
really great value pieces of content with really strong call to actions. But you want three
really strong pieces of content up here. Which are going to either direct people to where
you want them to go outside Instagram, if that's your goal, or they're going to be really
good incentives for people to follow you because, hey, this content looks amazing. And
evergreen feeds. So we're starting to hear quite a bit about evergreen feeds, and there's
two main functions of when you would use an evergreen feed.

[00:08:43.15] - Cat Griffin

Number one is if you only want to create reels, but you want to have a beautiful feed
when people come and have a look at your feed. Now, | don't recommend an evergreen
feed in that situation because | don't think it's represented instead of who you are. So if
you're creating content that's reels and people land on your feed and just see this very
curated static feed, that doesn't give them an indication of what content they're going to
get from you. Personally, | feel it's much better to not worry about having that beautiful
feed and having those reels up there so people can see the content you create, the
content you share, get to see who you are, and decide if you are right from them for
them based on what you actually do, what you actually share. And if you really want to
make it a beautiful feed, you can actually put covers onto your reels. So it's not like you
can't still have a curated feed when making reels. So my personal advice is don't use an
evergreen feed in that situation. But perhaps you want to take a break from Instagram,
or perhaps you just never want to use Instagram at all.

[00:09:57.07] - Cat Griffin

Despite everything I've talked to you about today, you're like, No, | don't use Instagram.
And an evergreen feed is essentially for a nine or a 12 grid, and quite often they're a
cohesive image or a puzzle feed. They look beautiful. And you post this once and you
never post again. So you would use this to really showcase who you are, what your
offers are. And you would do this in the instance that you don't want to be active on the
platform, but you know your audience are going to go and look for you on the platform.
These days, so many people, when trying to suss out a business or a person, they go to
Instagram to find out more about them. So if they can't find If you're looking for anything,
you're taking away the opportunity for someone to get to know you better. So if you
haven't have an evergreen feed, this serves as a place where people can get to know
more about you if they've gone looking for you. It doesn't allow you to grow. It doesn't
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attract new audiences. It's a very, very, very tiny growth, if any, you will get from an
evergreen feed.
[00:11:10.09] - Cat Griffin

It's literally there for people who go and actively look for you. Now, most people, when
they teach you evergreen feed, they will only talk about the content that you need in the
actual grid. When | teach evergreen feeds, | teach it's also just as important that you
You have those highlights on perfection and your bio on perfection. This is your one
chance, after all, for people to be seeing the content you've shared. Make sure you've
got the whole experience of the blending on your feed doing all the work for you, really
letting them get a good feel for you and who you are. And final quick point is | do want
to say it's okay to repurpose your content. So if you don't want to be constantly churning
out new content, then you can repurpose content. And it does help people if you
repurpose content. If you think people need to see something multiple times in order to
really get a good idea in order to take action. Then repurposing your content gives you
the opportunity to reshare advice, reshare your message with your audience. So you're
actually helping them to take action on the advice that you're sharing.

[00:12:34.20] - Cat Griffin

If you are reusing content or repurposing content, you can use your Insights on
Instagram as a way to see what content your audience want to see again or want to see
more of. You can also take advantage of things like anniversaries. | shared this a year
ago. It's still amazing today. Or throwback posts, similarly. You can use it to add a fresh
look to something. Or if there's current events, you can go back to an old post and give
it an update of, | shared this last year. This has changed, but the rest is still great. Or
you can just simply reshare something and say, Hey, this is so valuable. You need to
know this. If you missed it last time, I'm sharing it again so that you don't miss it. And
don't be scared to do this because do you remember what you posted six months ago?
Probably not. And | can almost guarantee your audience won't remember what you
posted six months ago. So resharing, repurposing that content is not going to look bad
at all.

[00:13:40.02] - Liz Stapleton

All right, that wraps up our whirlwind tour of Instagram, this and must know strategies.
Remember, focus on creating content you love and your audience will find valuable. The
algorithm will take care of the rest. Thanks for tuning in to the Blogger Breakthrough
Summit podcast. If you enjoyed this episode, don't forget to subscribe, leave a review,
and share it with your fellow bloggers. Until next time, keep creating. You can learn
more about our incredible speakers in the show notes, so be sure to check them out.

©Double Jacks Media, LLC.All rights reserved. BBP 122  pg.4



