
Sarah Jane Burt is the Bad Boy of
Copywriting. (It’s true. She bought the
domain.) She’s spent the past 12 years
leading content teams, creating
strategies, and writing copy for brands
big and small—from multi-billion-dollar
tech giants like IBM and Intuit to executive
leadership coaches and even an
international churro franchise. Today, she
focuses on using ethical marketing and
copywriting strategies to help creative
entrepreneurs and small businesses build
fan clubs and fuel empires. 

ABOUT SARAH

Expanding Reach
Through Guest

Posts

WITH SARAH JANE
BURT

Apple Podcasts

Spotify

Amazon Music

SUBSCRIBE TODAY!

Join our Newsletter

DON'T MISS OUT ON THE
NEXT BLOGGER

BREAKTHROUGH SUMMIT

bloggerbreakthrough.com

bloggerbreakthrough.com/bbp118

https://podcasts.apple.com/us/podcast/the-blogger-breakthrough-podcast/id1522227374
https://open.spotify.com/show/6elvYXXn7pasFW6StqgrZg
https://music.amazon.com/podcasts/8ad966a0-a2a9-4886-a34b-8c82d8cea233/the-blogger-breakthrough-podcast


Blogger Breakthrough Summit Podcast Transcript

[00:00:00.00] - Liz Stapleton
Hey there, fantastic bloggers. Welcome back to another episode of the Blogger 
Breakthrough Summit podcast. I'm your host, Liz Stapleton. And today we're diving into 
some golden nuggets of wisdom about guest posting from the amazing Sarah Jane 
Burt.
[00:00:19.24] - Sarah Jane Burt
How to get started. So the first thing you need to do is find blogs that you can submit 
your guest post to. So just a few parameters for this. Should have a similar audience or 
an overlapping audience, so it doesn't necessarily have to be a blog that's just like 
yours. Let's say that you are a gardening blog, and this blog is about maybe growing 
vegetables, specifically. That audience overlaps with the general... Or let's say it's the 
other way around. You write about vegetables, this is a general gardening publication. 
There's going to be people that are interested in vegetables is in there, so you have an 
overlapping audience. It may not be everyone in their audiences for you, but there's 
some people in there that are. They need to accept guest blog posts. So a lot of blogs 
that regularly accept guest posts will have a page on their blog that says how to submit 
a guest post, all the parameters, the rules. Some may not, but you might see that they 
have guest posts on there, or you might reach out. Maybe they've never considered 
having a guest post. You might reach out and ask if they're open to it.
[00:01:35.13] - Sarah Jane Burt
But obviously, do that work first before you start pitching, because if they're not even 
open to guest blog posts, you're wasting your time there. You I'm trying to find blogs that 
have an audience that's bigger than yours, but not so big right off the bat. If the only 
place you've ever written is in your blog and you've got 15 blog posts in there, you're not 
going to go pitch Forbes, right? Because they're looking for people that have a history of 
publishing in publications with lots and lots of readers. You want to find a blog that it's 
likely they'll say yes based on your publication experience. But let's say maybe you 
have published in some bigger publications, then you can go for those bigger 
publications. But you really want to just focus on where your audience is, where you're 
likely to get in, what fits with the content you talk about and the content that's on their 
blog. I think a great place to start is with your favorite blogs and publications. You also 
will find that out in the survey, so you can use that information. That's a great place to 
start. Look at the things that you already like and know.
[00:02:59.02] - Sarah Jane Burt
It's easier to to a place that you know than a brand new place. So some tips. This can 
be a super time consuming strategy because you can be writing pictures all day. It's 
also a bit of a numbers game. Just statistically, you might pitch to 10 places and only 
get accepted to one. So consider that when you're picking which publications to pitch 
you, don't waste your time pitching the ones that might not be a good fit. Read the blog. 
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Actually, read the blog or publication to get a feel for the style of the content and the 
types of topics. Your pitch is going to be way better for it. If you understand what people 
have written about, you understand what content does well on the blog, you'll be able to 
pitch, make a better pitch. Follow their submission guidelines. Some blogs have really, 
not complicated, but a long list of things that you have to keep in mind, like you're only 
allowed to use two links to your own content. You can't talk about a topic that's already 
been talked about. They don't want how-to content or they only want how-to content. 
Look at that stuff before you come up with pitch ideas.
[00:04:19.04] - Sarah Jane Burt
In your pitch, take time to show them how it's going to add value for their readers. If they 
have a bigger audience than you, you need them more than they need you. Really talk 
Talk about how it's going to add value for their readers, not necessarily how great you 
are, although that's a piece of the pitch as well. Here's a pro tip. If you can offer an SEO 
angle, this often makes it easier to get the guest post. Everyone's concerned with SEO, 
so if you can write a post that will bring traffic to their page, they're more likely to say 
yes. So how do you do this? Look at the posts that have been made, look for common 
themes. Think about those subtopics that have been posted about and think about what 
is missing here. Where are the gaps? Then once you get those topics, you can do 
keyword research and say, Okay, there's this many people look up this keyword. There's 
definitely traffic potential here. I want to write a blog post around this keyword. Here's 
my suggestion.
[00:05:25.08] - Liz Stapleton
All right. Thank you for hanging out with me today. I hope you found Sarah's tips as 
enlightening as did. Get out there and start pitching and be sure to join us next time to 
learn about tracking your most important business metrics.
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