Organic SEO vs. Paid
Search: Which
Strategy is Right for
You?

Welcome to the world of digital marketing, where your online presence
can make or break your business. In this presentation, we will explore the
differences between organic SEO and paid search strategies to help you

make an informed decision for your business.




What is Organic
SEO?

Organic SEO refers to the process of optimizing your
website and content to improve its visibility on search

engine results pages (SERPs) without paying for

advertising. It involves various techniques such as
keyword research, on-page optimization, and link

building to drive relevant organic traffic to your site.




Advantages and Disadvantages of
Organic SEO

Advantages

1. Long-term Results: Organic SEO builds a strong foundation that can generate

sustainable traffic over time.

2. Cost-Effective: Unlike paid search, organic SEO doesn't require ongoing ad spend.

Disadvantages

1. Time-Intensive: Achieving top organic rankings may take months or even years of

consistent effort and optimization.

2. Unpredictable Rankings: Search engine algorithms can change, impacting your

organic visibility.




What is Paid
Search?
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marketing (SEM) or pay-per-click (PPC)

\ advertising, involves paying for your website to

appear on search engine results pages. It allows

! you to bid on keywords related to your business
__2 and display ads at the top or bottom of SERPs,

marked as "ad."




Advantages and Disadvantages
of Paid Search .

] Advantages

1. Instant Visibility: Paid search ads can appear at the top of search results,

providing immediate exposure. -

2. Targeted Advertising: You can reach specific audiences by selecting relevant SN = IR |
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2 Disadvantage \
? Ongoing Costs: Paid search requires a budget for ad spend, with costs 'y
varying depending on competitiveness. g |
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2. Ad Fatigue: Users may develop banner blindness or become less responsive é’; " 3

to ads over time.




Which Strategy Should You Choose?

ANNUAL MARKETING BUDGET EXAMPLE

Consider Your Goals Know Your Audience Evaluate Your Budget

Assess your business Understand your target . .

Consider your available budget
objectives and  determine audience and their online .

and determine how much you
whether you prioritize behavior to determine which . . _ _

are willing to invest in paid
immediate visibility o] strategy will reach them more

search advertising.
long-term organic growth. effectively.
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Conclusion

] ChooseBoth

Optimal digital marketing strategies often involve a combination of organic SEO and

paid search to maximize visibility and conversions.

2 Continuous Optimization

Regularly monitor and analyze your performance to make data-driven decisions and

adapt your strategies accordingly.



Get in Touch !

Website — https://www.hireseoconsultants.com/seo

Mobile - +91 9212306116

Whatsapp —
https://call.whatsapp.com/voice/9rqVJyqgSNMhpdFkKPZGYK]
Skype — shalabh.mishra

Telegram — shalabhmishra

Email - shalabh.web@gmail.com



