


You know it’s hard out there for a 
pimp...
If you haven’t yet been spammed by an SEO company promising you the 1st page of Google, 
then you’re not working hard enough. 

It seems like everyone has a fool proof method of getting attention, and if you only just pay 
them a monthly installment of your first born child, then you can learn their secrets, too.

Please. 

I’ve created this in the hopes that it prevents you from feeling like you can’t market your 
brand on a shoestring budget. Instead, learn how to start out with as little investment as 
possible, so that you can focus on investing elsewhere. Let me know on twitter  
@handmadebk if any of these tips work for you because I would LOVE to read about your 
success!

Megan BF
Handmade Brooklyn

http://www.twitter.com/handmadebk
http://www.twitter.com/handmadebk
http://handmadebrooklyn.com
http://handmadebrooklyn.com


Ways to get attention without 
spending money:
! ! ! !
! ! ! ! Do guest posts on large blogs that are in your industry

! ! ! ! Spend time liking, commenting, and following customers (or ideal 
! ! ! ! ! customers) on social media

! ! ! ! Offer something to an influencer for free, without asking. (Like, “Hey 
! ! ! ! ! Megan. I love your blog! I saw a post earlier that said you were 
! ! ! ! ! struggling with this, and that’s right up my field...so here you go. 
! ! ! ! ! Enjoy!” This ish is HUGE for creating relationships that pay off big 
! ! ! ! ! time.)

! ! ! ! Jump on a podcast as a guest host

! ! ! ! Get on Periscope or Google Hangouts for a live Q&A about your industry

! ! ! ! Teach a class at your local community center about your industry

! ! ! ! Head to a trade show or free marketing event to network

! ! ! ! Volunteer in your community (this is a great way to meet local influencers)

! ! ! ! Answer questions on Quora

!
! ! ! ! Create quick explainer videos on YouTube



� � � � �
Copyright ©ｩ 2016 by Meve Media LLC. All rights reserved.
� � � � � �
You are welcome to print a copy of this document for your personal use. Other than that, no part of 
this publication may be reproduced, stored, or transmitted in any form or by any means, electronic, 
mechanical, photocopying, recording, scanning, or otherwise, except as permitted under Section 107 or 
108 of the 1976 United States Copyright Act, without the prior written permission of the author. 
Requests to the author and publisher for permission should be addressed to the following email: 
hello@handmadebrooklyn.com
� � � � � �
Limitation of liability/disclaimer of warranty: While the publisher and author have used their best 
efforts in preparing this guide and workbook, they make no representations or warranties with respect 
to the accuracy or completeness of the contents of this document and specifiﾞcally disclaim any implied 
warranties of merchantability or fiﾞtness for particular purpose. No warranty may be created or 
extended by sales representatives, promoters, or written sales materials.
� � � � � �
The advice and strategies contained herein may not be suitable for your situation. You should consult 
with a professional where appropriate. Neither the publisher nor author shall be liable for any loss of 
profiﾞt or any other commercial damages, including but not limited to special, incidental, consequential, 
or other damages. 

www.handmadebrooklyn.com

mailto:hello@handmadebrooklyn.com
mailto:hello@handmadebrooklyn.com
http://www.handmadebrooklyn.com
http://www.handmadebrooklyn.com

