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People think that marketing is hard but it’s not, it’s easy
to get leads and today I want to tell you what I’ve learned along the way.
I’ve got the benefit of having done this for the past 12 years and I’ve made tons of
mistakes and spent countless thousands of dollars on marketing campaigns.
Some of them worked, some of them didn’t but I like to think that I’ve got a pretty
good handle on it now. So when I say that photography marketing myths will be
exposed in this video, I’m talking about how just getting leads is not the end
of it all, it’s actually the beginning of it. I work on putting 100 leads a
week minimum into the business because the figures show that some won’t
respond, some will hang up on you and some will spend ten thousand dollars.
It’s a game of extremes, our usual cost for a week of marketing can be many
thousands of dollars but recently, we had sales in excess of 23k – and that was
just for the day.
I’m Mark Lait and I’ve learnt about marketing the costly
way, if you want me to help you understand how to reduce and optimise your
marketing efforts, have a look at the free tips here
Getting leads is easy but they don’t translate into money in
the bank unless you have the right leads and it takes an eternity to learn how
to do that, it’s about all I do now because not only do I want to save time,
money and resources putting the most likely to buy people through our studio, I
want to put the same ones through your studio.
We use facebook for business leads and it works great but
this is probably where I’ve wasted and made the most money.
Finding clients for your business is a never ending process
and while they say that the customer
you’ve already got is better than one you have to pay for – in this industry,
it’s not like going to the shop for groceries – you don’t see the same people
frequently but when we do, you know it’s going to be a sale, it’s a high ticket
item so people don’t do it every week.
Thinking that marketing is the be all and end all of putting
money in the bank is a journey into tragedy unfortunately, and you don’t see it
for a long time, I know photographers who have drip fed their marketing budgets
from their personal funds and over time, maybe a year or even a couple of
years, they’ve exhausted everything they had to put in – and it still wasn’t
working as they expected so they’ve had to close.
There’s a false sense of success when you get customers but what
you make from them isn’t enough to cover the cost of the session, it’s so
important that you check this document out, it’s on the front page of the website
but if you are not profitable, save your money
because marketing top the wrong people or marketing the wrong way
will cost you money.
With what I’ve learned, we make a very good income and
never struggle to find the funds for new opportunities, I can show you show I
did this, this is the link to ‘the
beginners guide to starting a photography business from scratch’
please go and have a look and let know if you like what you see.

