
Guide to Submitting a Press Release 
Online



what a press release is and its purpose

A press release is a short news release 
distributed to the media for publication. It can 
be used when you want to share information 
about your business, product or service with 
the public. The purpose of a press release 
submission is to inform people about 
something new (or something that has 
changed) and get them interested in learning 
more about it.



Importance of online platforms in modern 
PR strategies

It is important to note that online 
platforms are a great way to get your 
message out. You can reach a wide 
audience, in a short period of time, and 
at an affordable price. This is especially 
true if you are looking for help from an 
established brand or organization. The 
best way to do this is by submitting your 
press release through one of these 
platforms:



The elements of a well-written press release

● Explain what the press release is about.

● Explain why the press release is important.

● Explain why the press release is unique.

● Explain why the press release is timely and relevant to your 
target audience, including any special instructions or 
information that you'd like to include with your submission 
(e.g., a link).



Explanation of the different distribution channels for online press 

releases

The distribution channels for submit press release online releases are many and varied. A good 
rule of thumb is to use different types of distribution channels for different types of online press 
release. For example, if you're looking to get your news published in a local paper, then it's important 
that you submit the same article through several channels (i.e., emailing it directly to their editor or 
submitting it via social media). If you're looking for more broad coverage on social media sites like 
Facebook and Twitter, then using multiple platforms will help boost your chances at being seen by 
more people than just one channel alone would allow.

https://www.pressreleasepower.com/


The role of keywords and 

links in improving SEO.

If you have an SEO-focused 
business, then keywords will be 
especially important for ranking in 
search engines like Google and 
Bing. In fact, most people who are 
serious about marketing their 
businesses rely on SEO as part of 
their overall strategy—and if you 
don't have any sort of SEO strategy 
in place yet then you should 
definitely start now!



Multimedia Elements

Multimedia elements are a great way to add 
personality and impact to your press release. 
You can use images, videos, quotes, links and 
statistics all in one piece of writing.

Images: An image can help draw attention away 
from the text and create a more visual feel for 
your reader. It also makes it easier for them to 
remember what you’re talking about once 
they’ve read through the entire article (if they 
haven’t already).

Videos: A video is also a good way to make sure 
that everyone gets something out of reading 
your press release even if they aren't able to 
read English very well or have low bandwidth at 
home/work/school etc.. Videos will always be 
better than just text alone because people won't 
forget anything after watching one!



Importance of monitoring and analyzing the results of a press release.

After you've successfully sent out a press 
release submission sites, it's important to 
monitor and analyze its results. This can be 
done using tools like Google Analytics or 
Hootsuite, which allow you to track how many 
people are visiting your site from each source, 
what pages they're visiting on your site, and 
other valuable data points. You should also 
measure how long it takes before visitors click 
through from one page of content to 
another—and remember that this will vary 
depending on whether or not there is any text in 
between those two pages!

https://www.pressreleasepower.com/
https://www.pressreleasepower.com/


Timing and Scheduling

Timing and scheduling your press release is 

important, as it’s one of the most effective ways to 
get your message out there. If you don’t schedule it 
well, then you run the risk of having too little time for 
distribution and promotion in order to maximize its 
impact.Here are some tips on how to time and 
schedule a press release:

It should be sent out at least four weeks before 
publication date (for newspapers) or three weeks 
before publication date (for magazines). This gives 
enough time for media outlets to plan around their 
schedules so that they don't miss out on reviewing or 
publishing your story during busy times when 
everyone else may be busy covering other stories 
instead.



Get in Touch!
Website – https://www.pressreleasepower.com
Skype – shalabh.mishra
Telegram – shalabhmishra
Email –mailto:contact@pressreleasepower.com
Mobile – +919212306116


